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AmCham members join forces in the fight against the coronavirus. Summary March
2020 – June 2021.

American investors in Poland have continuously been supporting the Polish
economy, businesses, and local communities. During the last 16 months, we have
seen the most consequential crisis of our times where all these organizations have
risen to the challenge and, from the very beginning, have actively joined forces to
support individuals affected by the pandemic. The value of the support lent by
American companies since March 2020 exceeded PLN 200 million and keeps on
growing.
Companies were sharing their resources and capabilities to support healthcare
workers with personal protective equipment, deliver meals to hospitals, transfer
funds, provide pro bono legal services and tools to help manage their business,
provide platforms and advanced technology systems for both the government and
business, as well as the education system. In addition, many employees have joined
the campaign voluntarily, supporting health care personnel on the front line of the
fight against the coronavirus. The volunteers were sewing masks, 3D printing visors,
and supporting the local senior community.
"We are incredibly proud of our member companies. So many of them have supported
communities from the start of the COVID-19 outbreak. Those ad hoc donations,
including millions of meals for doctors and nurses, hand sanitizers, hundreds of
thousands of facemasks - were critical and needed in the beginning. As the
pandemic progressed, support has evolved where we have observed an adjustment
in actual needs - not only in the assistance of the medical sector but also local
communities, businesses, and even public institutions." said AmCham Chairman, Tony
Housh
AmCham was gathering stories of our member companies throughout the pandemic
period and sharing them with the business community and the government. The
below list summarizes all the efforts taken from March 2020 until today.
We want to thank all our members for lending their support and sharing that
information with us - your creativity and willingness to help every day inspire us to
work together and win the fight against the coronavirus.
Marzena Drela
Operations Director
American Chamber of Commerce in Poland

3M: CSR activities related to the COVID-19 pandemic in Poland
Local communities were hit particularly hard by the coronavirus
pandemic in Poland and around the world. Throughout the pandemic, 3M
and its employees in Poland were actively involved in both in-kind and
financial support for those in need. This included providing uninterrupted
supplies of 3M equipment necessary to fight COVID-19, such as protective
masks used by medical staff across the country. In total, the value of the
aid exceeded 170,000 PLN and equaled to more than 1,300 hours of
engagement in terms of employee volunteering. 3M, which for years has
been actively involved in cooperation with local communities, has not
remained indifferent and has taken several initiatives to support those in
need. Among 3M's corporate social responsibility activities were
donations to the Food Bank in Wroclaw and in-kind assistance that
helped the organization deliver food for the needy directly to their
homes. During COVID-19 time the company supported social welfare
homes and orphanages located in Wroclaw, Grodzisk Mazowiecki,
Brwinów and Rabka. The help included food and household cleaning
supplies donations, as well as renovating a rehabilitation room for the
residents with disabilities. 3M also supported a school in Wrocław, with
which the company has a long-standing cooperation. 3M donated
computer equipment (laptops and printers) to ease the work of teachers
and remote learning of students during the pandemic. Another crucial
element of the company’s activities in Poland is that 3M factories and
employees have been actively supporting the fight against the pandemic
since the very beginning of it. The company’s plants have been working
non-stop to ensure uninterrupted production and timely deliveries of
products used to fight COVID-19 (including 3M masks) to state
institutions and healthcare facilities. 3M plants in Wrocław produce
personal protective equipment used since the beginning of the pandemic
by, among others, medical institutions across Poland. In Wrocław
factories, 3M manufactures components necessary for filtration
processes in the production of medicines and biopharmaceuticals,
including COVID-19 vaccines, on a 24/7 cycle.
As part of the fight against COVID-19 and in support of people with
diabetes and healthcare professionals, Abbott Laboratories Poland Sp. z
o.o. donated 1,000 sensors of the FreeStyle Libre – intermittently
scanned continuous glucose monitoring system. The sensors, worth over
a quarter of a million PLN, were donated to the Polish Diabetes
Association (patients’ association), which then distributed them to
hospitals where people with diabetes suffering from COVID-19 were
treated. The sensors served not only people with diabetes, but also by
medical staff dealing with the disease and caring for COVID-19 patients.
The use of FreeStyle Libre allowed to minimize contacts between
physicians and infected patients, but also to achieve maximum
optimization of the treatment. This was particularly important because
people with diabetes are generally more exposed to developing
complicated forms of viral infections and may therefore be more
vulnerable to the dangers of coronavirus. Optimal glucose control is an
important factor in reducing the risk. Poland was one of the first country
where Abbott provided the FreeStyle Libre system free of charge as part
of its corporate social responsibility activities.

Abbvie Poland provided philanthropic support to the two patient
organizations - the National ORPHAN Forum and the Polish Coalition of
Oncological Patients - that decided to take additional measures to
counteract the aftermath of the SARS-CoV-2 epidemic. AbbVie Poland
also supports Oncotaxi – a free & safe means of transportation to clinics
during the COVID-19 pandemic for oncological patients. Thanks to this
initiative, patients can start or continue their therapy despite having to
travel to a distant clinic. In cooperation with patients’ organizations, the
company organized a series of webinars to raise health awareness on
chronic diseases. AbbVie Poland also continued to double the value of
every donation made by its employees to fight COVID-19 to non-profit
organizations.
Amazon donated EUR 1 million to different NGOs e.g Polish Red Cross, the
Great Orchestra of Christmas Charity, the TVN Foundation “Nie jesteś
sam”. Thanks to these donations, the organizations distributed essential
protective and medical equipment to hospitals and communities and
provided healthcare workers with COVID-19 testing kits. Amazon also
donated over PLN 1.5 million to the Red Cross to help purchase protective
equipment and create temporary places of stay for people infected with
COVID-19. As part of the support received, they managed to purchase
112,000 facemasks, 4,600 helmets, 50,000 gloves, and almost 4,000
liters of disinfectant liquid. Moreover, in 2020 Amazon continued their
flag project Kindloteka, which aims to support local schools and public
libraries by boosting children’s interest in STEM. After school closures in
Poland, they immediately launched their STEM Kindloteka webinars,
which included remote learning for kids and online workshops for
teachers, educators, and parents to help them cope with the new
conditions. They organized 136 online classes for 65 000 participants.
During the pandemics, the American School of Warsaw students, faculty,
and parents raised more than 80 000 PLN to support their community
partnership institutions. Last spring, two of the ASW students initiated a
Relay4Life project aiming to raise awareness of oncological diseases and
to collect money for the Children Health Memorial Institute. The students
collected 15 074 PLN which was used to purchase a specialistic bed for
the patients in the Oncology Unit at the hospital. During the Holiday
Season, the ASW community collected more than 10 000 PLN that were
spent on musical instruments and Christmas gifts for the children from
Dom Dziecka Przystań. A portion of the funds was also dedicated to cover
the summer camp cost in July. The Educational Center for the Blind in
Laski received 4 000 PLN to buy Eye Gaze Attention and Looking Program.
During Christmas, the ASW community collected 400 boxes of food and
other basic need items for 50 families in Warsaw and the area. In
addition, the ASW students raised funds to purchase 800 masks to keep
the families safe. Each year, the ASW community supports The Great
Christmas Charity Orchestra. Our contribution to WOŚP this year resulted
in 50 054 PLN.

AMGEN, an international biotechnology group, headquartered in
Thousand Oaks, CA, living up to the duty of social responsibility, has
decided to support the fight against the SARS-CoV-2 and has globally
allocated $ 12.5 million to fight the coronavirus pandemic. As a part of
the global assistance, half a million zlotys went in the form of a financial
donation to the fourteen most needy hospitals throughout Poland.
Financial assistance went also to three organizations supporting people
from the high-risk groups: seniors – through Stowarzyszenie mali bracia
Ubogich, which helps on a daily basis the elderly; children with
oncological diseases – through ISKIERKA Foundation, which supports kids
with cancer and their families and myeloma patients through the Carita
Foundation, which provided patients with personal protection packages
necessary during hospital visits. In addition, the global Amgen
Foundation has launched a support program in which it matched
donations up to $1 million made by Amgen staff around the globe who
wish to contribute their own funds to the relief efforts.
Amrest (the operator of KFC, Pizza Hut, Starbucks, and Burger King) has
been providing free meals to 50 hospitals in several cities in Poland since
March 15, 2020, to support medical staff involved in the fight against
coronavirus. By now, the company has provided over 7 000 meals, coffee
packs, and desserts. What is more the company continues to cooperate
with Food Banks and share the surplus products with the needy. In March
(2020) AmRest donated 3 tons of food.
To help fight pandemia Smithfield Poland companies: Animex and Agri
Plus donated over 750,000 pieces of coronavirus protective equipment
like masks, gloves, and goggles which have been transferred to nearly 30
hospitals in Poland. Besides above “in-kind” donation, Smithfield Poland
made cash donation of over PLN 1,5 million as part of financial support to
hospitals to help fight Covid 19. These money were used for purchase by
hospitals of necessary medical equipment or even an ambulance.
Additionally, Animex feather plant in Krakow during beginning of
pandemia has switched part of their production making in total of 50 000
reusable cotton masks delivered to different places to fight coronavirus.
As the national largest food producer, Animex donated tons of meat
processed products to various recipients, partially cooperating with Food
Banks which provides the best distribution system to seniors in elderly
homes and those „in need” in different places.These donations from
Animex and Agri Plus were done mainly in locations related to our
operations, following the "Think globally, act locally” idea, i.e places like:
Ostróda, Olsztyn, Iława, Ełk, Szczecin, Starachowice, Suwałki, Białystok,
Opole , Łódź, Warsaw, Zgierz, Łęczyca, Kazuń Polski, Bielsk Podlaski,
Mońki, Sokółka, Drawsko Pomorskie, Świecie, Kętrzyn, Szamotuły,
Brzesko, Zamość, Poznań.
To make the world safer, greener, and more connected, Aptiv supports
initiatives whose goal is to improve the conditions in which people live
today, in their communities. To fulfill this mission Aptiv encouraged their
employees to take part in educational and social activities. In recent
months, Aptiv employees contributed to the fight against COVID-19 by
producing protective equipment for doctors and paramedics. Their
engineers have printed more than 400 face shields and produced 100
oxygen mask adapters, which were sent to hospitals and aid centers in
Kraków, Dębica, Dąbrowa Tarnowska, Gorlice, Przemyśl, Biłgoraj, Piła, and
Krynica.

AstraZeneca has decided to financially support entities performing
medical activities in the fight against the COVID-19 pandemic. In order to
ensure transparency and independence in providing support to medical
facilities, AstraZeneca has concluded a donation agreement with Caritas
Polska. Under the agreement, Caritas Polska will decide where to
distribute all financial resources to medical facilities and other entities
from all over Poland. In addition, AstraZeneca has donated 9 million
protective masks globally to support healthcare professionals around
the world in the fight against COVID-19. AstraZeneca also supports
initiatives involving the exchange of clinical experience and conducting
scientific discussions on the treatment of patients with COVID-19. 23,000
health professionals from 130 countries, including several hundred
doctors from Poland, participated in the international, free webinar on
the COVID-19 treatment for medical workers.
Bain’s Polish office has been working on a demanding pro bono project
with Pelion, the largest Polish company operating in the healthcare
sector. Together they have created an innovative solution for COVID-19
screening and treatment, which combines an automated algorithm-based
screening with online consultations with medical doctors. The solution
also allows the diagnosis of respiratory infections other than COVID-19.
Patients can benefit from a quick diagnosis while remaining in the safety
and comfort of their homes. The tool is available free of charge on the
telemedicine clinic’s webpage https://koronawirus.dimedic.pl The project
was created to help patients and relieve some of the burden on the
healthcare system during the pandemic. Bain & Company’s Warsaw office
is also supporting our heroes on the front lines - doctors and medical
workers at the Czerniakowski, MSWiA, and Wolski hospitals in Warsaw with fresh supplies of nutritious fruit, vegetables and snacks several
times per week.
Since mid-March 2020, Bank BNP Paribas has been actively involved in
activities supporting the fight against the pandemic, taking steps to
ensure the continuity of services, while taking care of the health of
employees and Clients, as well as the safety of the funds. The company
supported the Polish health service, scientific research and social
initiatives that deal with the pandemic consequences, e.g. by donating to
the Anti-Depressive Helpline of the Itaka Foundation, the Alivia Oncology
Foundation, the mali bracia Ubogich Foundation, handing over 750
laptops for digitally excluded or providing meals for the medical staff of
hospitals. The bank also conducted an information campaign
#zostanwdomu encouraging people to stay at home, and was involved in
the nationwide campaigns, such as #hot16challenge. A group of
volunteer employees sewed face masks for a few NGOs and orphanages.
In 2020 Bank BNP Paribas and the BNP Paribas Foundation provided over
PLN 7,2 million in financial support to fight the COVID-19 pandemic and to
continue its social involvement program.

In the last year, Bank Pekao S.A. has got involved in activities helping
organizations and institutions that were particularly affected by the
effects of the pandemic. Bank Pekao S.A. together with its Dr. Marian
Kanton Foundation donated PLN 5 million to 11 hospitals all over Poland.
The funds were used to purchase specialized medical equipment and
provide health facilities with products necessary to fight the coronavirus.
The Bank also purchased 23 000 face masks which were donated to
hospitals, fire brigades, and seniors. The bank employees participated in
a fundraising campaign for the purchase of specialized barrier tents
protecting medical staff against infection, donated to hospitals and
emergency medical units as part of a joint campaign by Bank Pekao, PZU,
Alior Bank, and Link4. A total amount of PLN 400,000 was collected for
the purchase of tents. The employees of Bank Pekao got involved in
supporting the PFR hotline for the anti-crisis shield, as well as the
National Health Fund COVID hotline. In the case of the latter, 50
volunteers received over 7.5 thousand calls, conducted over 1,300 hours
of talks. Now, 40 consultants support the hotline of the Chief Sanitary
Inspectorate.
Bayer. 420 000 zł was donated to support Polish healthcare in the fight
against the coronavirus epidemic. The donation will be transferred to the
intervention fund of the Great Orchestra of Christmas Charity. A donation
from Bayer will be used for the purchase of medical and protective
equipment, such as surgical masks. So far, Bayer donated six ventilators
to fight the epidemic, and in addition, in the coming days, the company
will provide - through the WOŚP Foundation - 5,000 face protective
masks to medical and emergency services.
The Biogen Foundation joined the fight against COVID-19 in Poland by
providing financial support to the Intervention Fund of Wielka Orkiestra
Świątecznej Pomocy in the amount of USD 100,000 for the purchase of
necessary personal protective equipment for healthcare professionals.
The collected money is primarily used to purchase personal protective
equipment for doctors and medical staff, as well as medical equipment.
Protective materials, i.e. individual biological protection packages and
protective masks, will be intended to the neediest institutions.
Additionally, Biogen provides material support for several dozen Polish
hospitals in the form of donations by providing disposable masks and
gloves.
To supplement various global relief actions undertaken by BNY Mellon
entities all around the globe, BNY Mellon Poland decided to ease the
Covid-19 challenges experienced by 18 foster families around Wroclaw.
During the lockdown, schools in Poland were closed, and children
expected to participate in distance learning via the internet. Many
families and institutions with multiple school-age children under one
roof, such as foster families, struggled to provide enough equipment to
enable e-learning by all children. Previously, in many such homes all the
children had to share 1 computer which caused serious difficulties in
attending classes and doing homework comfortably, and on time. Thanks
to BNY Mellon Poland’s efforts, nearly 50 kids were able to work
individually and focus better. The company has also provided tablets to a
local Covid-19 hospital, enabling patients to keep in touch with their
families.

BP Poland at their retail sites offered free coffee for emergency services.
In addition, key hospitals in each voivodship received BP Supercards to
fuel their medical transport as well as Castrol oil change for their cars.
BP Poland supports Polish Humanitarian Action with Puppet program
(PAJACYK) that organizes meals for children in post-communism farms.
Children get warm food once a day at school and thanks to BP and its
clients who give their Payback points - over 1,5 million meals have been
financed so far. Additionally, with PAYBACK BP offers to their loyal
customers to double the points they give to this program during the
coronavirus time.
The Bridge Wroclaw MGallery. In order to help the community, they have
started to produce 100 meals a day free of charge to hospitals mostly in
need, e.g. in Oborniki Śląskie and they are also delivering free lunches to
Borowska Hospital.
Bristol Myers Squibb BMS donated 179 320 USD to support 100 medical
wards in hospitals – including 60 000 masks, 1 200 medical uniforms, and
1000 premium visors. PAGs’ representatives spent 220 hours on packing
and delivering stuff to the hospitals. BMS worked with 8 PAGs and
contributed to ongoing activities for patients. One of the initiatives
supported by BMS, named Onkotaxi, turned out to be a huge success in
terms of patient’s safety during these uncertain times. Having a chance
to travel to the hospital in a sterile car exceeded patients’ expectations.
Therefore, the numbers of this project are impressive – 10 000 patients
and 250 760 km. In addition, despite the pandemic difficulties, BMS did
not suspend its involvement in the four disease awareness campaigns it
runs since its mission is to educate, discover and deliver the best
treatment to patients and make them feel secure and supported –
especially in such hard times we all have to face now.
BROWN BROTHERS HARRIMAN (Poland) Sp. z o. o. has launched a global
effort to support each of the local markets in which its employees live
and work. In Krakow it has allocated 150,000 PLN to two hospitals that
have been at the epicenter of the crisis. The hope is that this unrestricted
funding will enable the hospitals to direct the funds to the areas most in
need – protective equipment, disinfecting products, or meals for staff
members. In addition to the firm’s support, Krakow-based employees
have identified an immediate need and redirected employee-raised
donations toward a new washing machine for hospital staff uniforms,
cleaning products, and other basic necessities.
CANPACK Group has joined the global fight against the coronavirus
pandemic. In Poland, the company has allocated over PLN 500,000 to
support activities for medical centers. The company has contributed
material and financial assistance for hospitals, ambulance stations, and
other institutions taking care of people in need located in Brzesko,
Bydgoszcz, Tychy, Tarnow, Debica, Orzesze, and Krakow. Apart from the
personal protective measures the company funded two pieces of
specialized medical equipment for two medical facilities in Krakow and
Tarnow. Additionally, employees got involved in various anti-Covid-19
initiatives. For example, the R&D department of the CANPACK S.A. Branch
Business Support Services in Brzesko is using 3D printing technology to
make face shields which will be delivered to local hospitals, being a part
of the "Time to volunteer” program.

Cargill supported three local hospitals in Poland with the amount of first
60.000 PLN to be used for purchase of protection equipment.

CBRE in Poland donated in 2020 ca. 57,800 USD to two organizations to
support them in the fight against the pandemic: Wojewódzka Stacja
Pogotowia Ratunkowego i Transportu Sanitarnego „Meditrans” w
Warszawie.
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Niepełnosprawnych „Niezapominajka” przy DPS w Leopoldowie. A large
part of this amount came from a global CBRE Covid-19 Relief Fund as well
as the employees private donations that were doubled by a company.
In Poland CGI had focused on supporting kids that had limited access to
learning having problems with computers or not having them at all.
Computers donated to children at schools: One Day is a foundation CGI in
Poland supports for some time now. They had started with leading the
organization into their CRM for NGO’s program – their members had
configurated and migrated the data from excel sheets into the NGO’s
dedicated Salesforce solution. One Day supports kids in Orphanages: the
ones that are there and those who start adult life. Their implementation
allows better control of the programs, donations, and leading projects
dedicated to kids. In collaboration with the One Day Foundation, their
Warsaw office donated 59 computers to children from 12th orphanages
who did not have them. Thanks to their quick action children in all parts
of Poland had the possibility to learn. Their employees installed Windows
10 software on these computers making the remote work far more
efficient. CGI provides computers to support children learning: not only
kids from the orphanages in the country had problems with access to the
computers. One of their members had reported that children in Warsaw
located school had problems with access to the computers. CGI provided
20 computers to it. The computers, courtesy of Microsoft, have been
equipped with software enabling learning to support children. Supporting
schools in creating environment to distance learning: working remotely
was a challenge at the beginning of the pandemic times. The schools
needed to have a settled network configurated in order to run classes.
One of their members supported schools in creating networks and fixing
the stable connection. He had also prepared the configuration for virtual
classes.
Cisco delivered 6000 protective face masks and 350 meals to hospitals in
Poland and donated 8000 USD to Fundacja Przystań Medyczna. In
addition, 200 Cisco volunteers provide Webex training for teachers. Cisco
has expanded the list of features available as part of the free Webex – a
tool enabling remote work and distanced e-learning, videoconferencing,
and much more. IBM and Cisco joined forces with the leading Polish nonprofit education organizations in the realm of education to support Polish
teachers in running online classes for students staying at homes.

In May of 2020, CMC Poland supported to the local hospital in Zawiercie
by purchasing and donating Coronavirus testing equipment in the net
amount of PLN 77,300: a state-of-the-art, automatic extractor and
laminar chamber. The new extractor provided isolation of virus RNA in a
fully automated manner, which significantly improved the safety of the
employee performing the examination and minimized the contact of the
laboratory diagnostician with the samples collected from the patient. The
laminar chamber was equipped with a UV lamp which provides protection
against contamination of the test samples, creating aseptic working
conditions inside the chamber. Due to possessing own test apparatus
with an extractor located, the laboratory of the County Hospital in
Zawiercie has been entered on the ministerial list of COVID laboratories.
In May of 2020, CMC Poland donated almost 10,000 face masks in total,
with a total net value of approximately PLN 50,000 to local community,
including 5,000 to the local hospital, 500 to the local Social Welfare
Home, 2,000 to the local NGO organization, and 2,000 distributed on the
streets of Zawiercie.
Coca-Cola. Thanks to funds donated by Coca-Cola to Fundacja WOŚP, 157
cardiac monitors were purchased for Polish hospitals. Coca-Cola is also
providing water and other drinks to healthcare workers on the front lines
in the 21 infectious hospitals in Poland. Coca-Cola decided in these
challenging times to put all their commercial advertising on hold. Along
with their bottling partners and The Coca-Cola Foundation, they are
contributing over $120 million globally to support COVID-19 relief efforts
in the affected communities.
From the beginning of the pandemic, Courtyard by Marriott Warsaw
Airport Hotel, as a flagship hotel belonging to the Polish Hotel Holding
(PHH) group, has been actively involved on several levels in social
support for medical staff fighting the prevailing COVID-19 pandemic.
Courtyard supported the efforts of the Ministry of Health and the
National Health Fund (NFZ) to create appropriate conditions for postwork rest for medical staff, who after exhausting duties in the hospital
could regain strength in newly renovated rooms and protected their
families from contracting the virus. The hotel was properly prepared for
the needs of admitting medical staff from the Central Clinical Hospital of
the Ministry of Interior and Administration in Warsaw and offered
complimentary comfortable rooms and meals. Another action worth
mentioning is that kitchen team of the Courtyard hotel joined the catering
department of the Polish Hotel Holding - Food & Catering Services, which
prepared nearly 23 thousand pro bono meals for over 300 employees of
epidemiological stations in Warsaw. In addition, the employees of the
Courtyard hotel, after appropriate training, have supported the NFZ
hotline and the Chief Sanitary Inspectorate by providing information on
the symptoms of coronavirus, hospitals on duty, the possibility of getting
help, and now register those willing to vaccinate. PHH employees
received almost 35 thousand phone connections.
Since the beginning of the epidemic in Poland DaVita has been organizing
and providing not only its medical personnel with proper personal
protective equipment but also their patients (4000 reusable masks) and
personnel of cooperative organizations, such as transport companies,
giving them reusable masks and gloves (660 pairs).

DCT Gdańsk terminal donated funds for the fight against COVID-19
organized by Polish Red Cross. The funds will be used to purchase a
respirator with PEEP function necessary for coronavirus, cardio monitor,
laser thermometers, and ozonizer to disinfect uniforms of our
paramedics helping in quarantine.
Deloitte Polska supports Warsaw Genomics in the fight against
coronavirus by contributing their financial resources to buy diagnostic
tests for SARS-COV 2 and donating them to hospitals and medical
facilities in Poland. Deloitte also offers webinars on the crisis
management free of charge.
Directpl is an IT services company – when the pandemic hit we fairly
easily shifted to a fully remote working mode. The same could not be said
for some of our suppliers, and we decided to think about ways we could
continue to support them. To help out our coffee supplier we created the
Directpl Coffee Club – employees get a free monthly delivery of freshly
roasted coffee. In the same vein, we decided to re-direct our bi-weekly
delivery of fresh fruit plus healthy cookies to two Warsaw-area hospitals
(Wojewódzki Szpital Zakaźny and Wojskowy Instytut Medyczny). We sent
another shipment of cookies to the couriers at GLS. However, the best
thing we did during the pandemic was in April when we acquired and
donated 9K PLN worth of KN-95 masks to the Wojskowy Instytut
Medyczny. Our staff donated 3,7K PLN, Directpl as a company added 5,3K
PLN and the hospital received 294 KN-95 masks. This was when they
were very difficult to acquire – it was a great team effort by our entire
organization.
Dow Poland organized a Daily Steps Challenge project aimed at helping
the first-line medical staff with supply of personal protection equipment.
The Polish Team was asked to do charity steps at home which were
transferred into money. 15 active participants of the Team joined the
project and donated their daily steps during 5 weeks in April and May
2020. Thus, the Team did more than 2mln steps which were transferred
into 3 000 USD and donated to the Polish Red Cross. “Dow has been
present in Poland for more than 45 years and has always been a
responsible citizen in the country. The current pandemic influenced
everyone but some communities suffered quite badly. Therefore, Dow
took a decision to donate to the organization which supported doctors
and medical staff who treated COVID-19 patients,” said Emilia
Wasilewicz, Dow Poland country manager and DIS sales director for
Central Europe, Russia, CIS and Turkey.
EATON Plants in Tczew and Bielsko-Biała granted their local hospitals
with the total of PLN 433K [USD 95K] to purchase a ventilator, videolaryngoscopes, equipment for sterilization room, 100 liters of
disinfectant and PPE, to improve their Covid-19 diagnostics and lifesupporting capabilities, as well as, provided free meals to Covid-19
Emergency Service in Bielsko Biala for a month. Also, our employees
raised funds to support Covid-related community initiatives and donated
their blood while our engineers joined their skills to assemble and deliver
over 100 3D-printed face shields to hospital staff. At Eaton the safety
and wellbeing of our employees and local communities is the top priority,
therefore we supported the Psychiatric Hospital in Bielsko Biala and local
crisis centers for the most vulnerable inhabitants of our towns.
Homeless animals also required assistance in the pandemic time so our
employees raised funds and purchased pet food for local animal shelters.
At Eaton we believe that caring for each other we all grow stronger!

Echo Investment is supporting hospitals and other medical facilities in
regional Polish cities where the company operates. They donated a
ventilator to Miejskie Centrum Medyczne in Łódź and will soon provide
the local hospital in Kielce with protective clothing, including 10,000
chirurgic face masks. They are also helping financially hospitals in
Poznań and Wrocław to help them financially or by donating equipment
they require. As the company has 28 active construction sites across
Poland, it has dedicated its Health and Safety Department to support its
suppliers and sub-contractors in protecting its employees, via delivering
antibacterial gels, protective clothing, thermometers, etc., as well as
introducing safety procedures and manuals.
Emitel has joined charity action #GOTOWIDOPOMOCY organized by the
Legia Warszawa football club. The action is aimed at helping and
supporting senior citizens, including 1944 Warsaw Uprising veterans,
impacted by the coronavirus lockdown. Emitel has committed to
contribute funding and company’s employees volunteered to participate
in this endeavor by delivering food and groceries for both individuals as
well as social houses in Warsaw and neighborhoods. On top of that, the
company has also offered a special support via Emitel’s contact center
for seniors, who are experiencing technical problems with reception of
TV or radio signal.
Estee Lauder contributed 2 million surgical masks for health
professionals. In response to the coronavirus outbreak, Facebook has
launched a number of initiatives addressed to public administration,
SMBs, NGOs, and local communities as well as the education sector,
among others: COVID-19 Information Center Polish webpage, ad credits
support for policy institutions, a Business Resource hub in Polish, a series
of charity online concerts and Social Good online training series.
In April 2020, EY Polska initiated the #wspieramypomagamy campaign a program to support local communities and societies in the time of a
COVID – 19 pandemic. During this campaign, EY employees were able to
recommended local institutions and organizations for financial support.
As a result, 33 projects were selected by employees and EY allocated PLN
1.8 million for support for hospitals, schools, nursing homes, and nongovernmental organizations. It played very important role for many of
these institutions in this difficult time. EY substantive support for
entrepreneurs includes over 30 free webcasts, online meetings,
educational materials, dozens of specialist articles. EY informed about
changes in the law, facilitations in running a business, subsidies for
entrepreneurs, as well as showed activities helpful in maintaining the
supply chain, improving cybersecurity, or advise on how to counteract
payment gridlocks and maintain company’s financial liquidity. EY Polska
also created a website #KrokPrzedOszustem, which informs, collects,
and updates information on the fraud schemes used by criminals during
COVID - 19 pandemic.
FedEx Express joined the #PomagamyRazem initiative led by IKEA and
Fundacja Medicover. As part of the cooperation, FedEx offered logistics
support and delivered over 2.5 thousand IKEA items to 34 Regionalne
Centra Kwarantanny across Poland. The unique capabilities of the FedEx
network - even in such demanding circumstances – enables the company
to deliver the necessary goods around the globe. Thanks to the combined
effort of all parties involved, over 400 people in institutional quarantine
benefited from the donated equipment, including over 230 beds and
mattresses, but also bedding, pillows, and towels.

Supporting hospital staff and administration in the face of COVID-19 has
been a huge challenge over the past several months. During this time, GE
Group companies operating in Poland united and have taken joint actions
in order to help medics combat the enemy. One of those was donating 10
state-of-the-art ultrasound devices and 10 bedside patient monitors to
the Material Reserve Agency under a donation agreement, which took
place last November. All the equipment has been later distributed to
facilities caring for patients diagnosed with SARS-CoV-2. It is also worth
noting that GE’s employees were highly involved in helping hospitals. An
example that proves their great commitment is a voluntary action taken
when GE Healthcare received an order for over a thousand patient
monitors, which had to reach patients urgently. Then, alongside medical
business’ workers also GE Aviation’s employees turned up and supported
the project spending many hours assembling and preparing the
equipment for transport. The help and mobilization of the whole team
significantly shortened the time it took to get the equipment to hospitals.
During these challenging times, GE Healthcare Volunteers Team from
Kraków have organized an Online Charity Auction. Employees were able
to prepare items and services for others to bid on. During the final event,
all 38 items were sold for a total of 7751PLN. All funds were transferred
to Koliber Association which is helping little patients during their
struggle with cancer.
Gemini. is the leading brand for brick & mortar and online pharmacy in
Poland. It services over 2 million patients monthly – and guarantees high
availability of medicinal products and medical devices. Gemini’s CSR
policy focuses on key corporate values: pharmaceutical care,
pharmacists’ development, and implementation of new technologies
supporting the health care system. Gemini Polska promotes transparent
business standards, assists and educates patients, creates supportive
and safe work environment, helps local communities, and strives to be
nature-friendly. During the pandemic, Gemini has been highly involved in
supporting hospitals, medical care centres, and social care organizations.
Since March 2020, it provided charitable aid worth over 4 million zlotys
in total, including protective masks for professionals to 13 hospitals
around Poland; medicinal products, medical devices, dietary
supplements, personal protection equipment, and protective masks for
38 social welfare homes (DPS) around Poland; protective masks for 11
NGO’s
Goodyear and Premio franchise network offered free tire replacement for
medical personnel and paramedics in April and May 2020.Goodyear
Poland organized an initiative to support front-line medical and
paramedical personnel in Poland with free tire replacement via Premio
franchise retail network. Goodyear team wanted to express appreciation
to the medical community, whose members were fighting to limit the
spread of the COVID-19 virus and keep people safe and healthy. By
contacting Goodyear call centre (800-060-300) doctors, nurses and
paramedics were be able to arrange for free tire replacement. More than
500 doctors, nurses and paramedics in Poland benefited from this
initiative.

Google has undertaken a wide range of activities during the COVID-19
outbreak. They helped to provide reliable and trustworthy information
about the virus (SOS alert and Knowledge Panel in Search) and limit
proliferation of fake news in Search and YouTube. In their support for elearning, Google has created new distance learning resources, including a
collection of training materials, a new YouTube Learning Hub, and a
series of blog posts and webinars. Google has been also helping schools
to quickly get set up with the free G Suite tool for Education and is
working to provide additional technical support. Google’s training
content for SMEs (Internetowe Rewolucje) was customized to help
entrepreneurs with work from home. In cooperation with the Chancellery
of the Prime Minister and GovTech Poland, Google and other companies
kicked off an international online hackathon to help fight the virus: Hack
the Crisis - Tech for Good.
In March 2020, the Warsaw Office of Greenberg Traurig launched the GT
COVID-19 Pro Bono Program for micro, small and medium-sized
entrepreneurs to help with tax, employment, and contract matters. It was
the first program of its kind in Poland - open and available via the GT
Warsaw website. Subsequently, in May 2020, the Warsaw Office led by
Managing Partner Jarosław Grzesiak represented pro bono Mr. Zygmunt
Solorz, the founder of Grupa Polsat, in the negotiation and purchase of
200 000 genetic tests, later donated for the diagnosis of coronavirus by
government laboratories in Poland. Additional GT pro bono initiatives
included the “Lawyers to Readers” initiative launched by the Gazeta
Wyborcza newspaper, the GT COVID-19 hotline for clients, as well as
targeted legal alerts. Greenberg Traurig was awarded Rzeczpospolita
Awards for pro bono support for Polish entrepreneurs during the
pandemic as well as for pro bono support for healthcare providers during
the pandemic. With over forty participants from the Warsaw Office –
their involvement in the GT COVID-19 Pro Bono Program exceeded 1200
hours in 2020.
In June 2020 we launched the project in Poland donating 3,000 printers
worth approximately PLN 2.6 million to Polish schools and educational
establishments ( June-October 2020). HP, which has been involved in
equalizing educational opportunities for many years, equipped the mostneeded schools and educational centers, children's homes, and foster
families with the basic tools necessary in modern teaching. Together
with the Polsat Foundation, one of the largest non-governmental
organizations operating in Poland, which has been directing its help to
children and their parents for over twenty years, the manufacturer
enabled 3,000 new HP Neverstop Laser printers with a total value of
about PLN 2.6 million. This grant is just one of many HP initiatives to
improve access and level of education through their non-profit HP
Foundation. In Poland, thanks to the joint program of HP and the Polsat
Foundation "Print with a smile", educational and educational institutions
and charges of foster families received the latest model of the HP
Neverstop Laser printer, in a set with toner that is enough to print up to
5000 pages, which in practice means from several months to several
years of use at no extra cost.
HSBC in Poland donated 640,000 PLN to support local communities in
their fight against COVID-19. The contributions from HSBC Poland and
HSBC Service Delivery went to @WOŚP, @FundacjaAlivia, and 6 hospitals
in Krakow, Gdansk, Warszawa, and Malbork. This funding helped to
purchase medical and personal protective equipment to help both
medical teams and vulnerable people fight the pandemic all over Poland.

One of the first IBM’s projects answering needs of the C-19 time were
Covid Health Bot and Tech4Teachers. While Covid Health Bot was a C-19
chatbot (for govt’s center of e-health and the Ministry of Health)
answering virus-related questions to offload the govt's helpline (ca. 150
K USD). Tech4Teachers was IBM’s and Cisco’s initiative, which involved
540 volunteers working with 4980 educators to teach them how to
conduct online classes (IBM: ca 120 k USD). To support students and
teachers, IBM also launched Open P-TECH and EDU BOT “EDZIA”. Open PTECH is a free educational online platform with badge courses and
materials on tech and professional skills for students and teachers (ca.
100 k USD). EDU BOT “Edzia”, on the other hand, is a chatbot based on
IBM’s public cloud and IBM Watson tech, which answers teachers’
questions on distance learning (ca. 70 K USD). Another IBM’s C-19
initiative was NOSPR AI, a project supporting access to culture. NOSPR AI
is a chatbot, which can answer up to 10000 questions about selected
classical music concerts while listening to them online. The chatbot was
developed together with P-TECH students and is based on IBM’s AI and
could tech (ca. 125 K USD).
Integer / Inpost donated 109 000 face masks to 18 hospitals all over
Poland to prevent their medical personnel and patients from coronavirus.
The company also provided free transport of computers used in
distanced education for the kids in need as well as transported protective
face shields produced by #DrukarzeDlaSzpitali to the hospitals In Poland
that needed them most. In cooperation with Lotte Wedel, the company
sent sweets to 465 infectious hospitals all over Poland.
International Paper donated over 4,500 reams of office paper for
hospitals in Pomerania and Małopolska. It has also donated pack paper,
which will allow hygienic packaging of 48,000 meals for patients and
hospital staff.
Johnson & Johnson companies operating in Poland jointly donated over
PLN 1 million to support the efforts to fight COVID-19 pandemic in Poland.
As part of the charity initiative, Janssen donated dedicated Intervention
Fund of the Great Orchestra of Christmas Charity Foundation. With the
funds, the Foundation purchased personal protective equipment for
healthcare professionals, beds for intensive care units or patient
monitors for hospitals which are now struggling due to the
epidemiological situation. J&J made also cash and in-kind donations to
six isolation hospitals in the selected provinces. Also, in response to the
appeal of the Alivia Foundation, Janssen donated funds to support cancer
patients. With the support received, the Foundation organizes free
individual transports of cancer patients to healthcare facilities where
they receive treatment. Janssen Poland has also launched home delivery
program to support PAH patients.

The KPMG Foundation in Poland counteracted educational exclusion by
gifting out 600 computers with Internet access to children of primary and
secondary schools, enabling their distance learning. In March 2020, the
Foundation bought laboratory equipment along with 7,500 protective
masks, 242 protective suits, and 550 COVID-19 tests delivered to 4
hospitals in Poland. It also donated over 2,000 disposable gloves and
protective masks to an orphanage in Łódź. The support provided by the
KPMG Foundation is valued at over PLN 1.2 million. Furthermore, KPMG in
Poland provides COVID-19 support, i.a. by preparing publications,
materials, and a series of online conferences on business in times of
pandemic. KPMG’s emergency e-mail address, mampytanie@kpmg.pl, was
used by entrepreneurs to send questions on how the current situation
could impact their operations. KPMG experts took part in consultations to
the government’s Anti-crisis Shield draft within chambers of commerce
and industry associations.
In April 2020, Lockheed Martin Corporation directed USD 100.000 in
COVID-19 related donations to Poland. The company decided that funding
should go to Mielec, where the large number of Lockheed Martin
employees and their families live and work. Lockheed Martin donated
USD 50.000 to the Specialist Hospital in Mielec for the purchase of a
sanitary transport vehicle, personal protective equipment, and a washerdryer. In addition, PZL Mielec donated masks and disinfectant liquids in
total value of PLN 10.000. USD 50.000 was allocated to the Mielec
Emergency and Ambulance Service for a respirator, defibrillator, and
personal protective equipment. Also, PZL Mielec donated PLN 13.000 for
the purchase of an ambulance disinfection device.
Founded in 1992 in Krakow by two American entrepreneurs, Lynka has
long been a good corporate citizen in Poland. And that was evident more
than ever during the Covid crisis of 2020. Our own sales of sportswear
and corporate clothing dropped by over 80% in April. With no time for
panic, we looked for creative solutions to respond to the crisis and help
society at the same time. The most important solution was Lynka
completely reorganized to produce protective face masks, which we had
never manufactured before. Within 14-days from conception, we created
our first-ever sewing department: designed the product, purchased
machines, sourced fabric, and taught our entire production team to sew.
By the end of 2020, we had distributed more than one million face masks
across Europe and Poland, many printed with our client’s logos and
images. At the same time, we donated thousands of face masks to
charity, including The University Children’s Hospital of Cracow, Friends of
Children's Hospitals in Warsaw, and the Association Supporting the
Homeless. We continue to donate 2% of the domestic sales of face masks
to the Foundation for Child Health in Kraków-Prokocim. Lynka is proud of
our team and glad that we were able to help the less fortunate in Poland
during this greatest crisis of our lifetime.

As a result of the pandemic, many people lost their jobs and suddenly
had to look for a new job. ManpowerGroup, as a company that connects
employers with job seekers, decided to share its knowledge. For this
purpose, the company organized a series of free webinars on social
media. As part of the training, ManpowerGroup recruiters shared their
knowledge of writing a CV, searching for job offers, and how to make a
good impression on a job interview. Another project was carried out by
the brand belonging to ManpowerGroup - Right Management. Receiving a
signal from the client that he would have to part with a given group of
employees in a short time, Right Management representatives prepared
support tools - not only did they develop substantive materials on the
subject of preparing a CV or a recruitment interview, but also provided
direct individual advice. The materials were made available to employees
to help them find their way into the labor market faster.
From the beginning of the pandemic, Warsaw Marriott Hotel has been
actively involved on several levels in social support for medical staff
fighting the prevailing COVID-19 pandemic. Marriot supported the efforts
of the Ministry of Health and the National Health Fund (NFZ) to create
appropriate conditions for post-work rest for medical staff, who after
exhausting duties in the hospital could regain strength and protect their
families from contracting the virus. The hotel was properly prepared for
the needs of medical staff, arranged entire closed floor for them, and
offered comfortable rooms and meals. In the end of March Warsaw
Marriott hotel started cooperation with the Red Cross. Our Associates for
40 days sew masks for doctors and nurses. We could not say no in time
of need, many from us learnt how to sew masks and final effect was
great. Our team sew more than 1000 masks and deliver them to the Red
Cross. In addition, our hotel donated 10 huge boxes with shampoos,
lotions, tooth kits, shower gels. These items were given to medical staff
from the Central Clinical Hospital of the Ministry of Interior and
Administration in Warsaw.
In Poland, during the COVID pandemic period of 2020, Mary Kay company
decided to support one of the local hospitals (Saint Sofia Hospital) and
its frontline workers with basic hygienic products. We as a Mary Kay
Poland brand donated 700 pcs of Extra Emolient Night Creams (which is a
strongly nourishing hand cream). The market retail value of the
contributed products equals 10,500 PLN (~2,777 $). The donation was
highly appreciated by the employees of the hospital and we hope it
helped them protect themselves against the never-ending hand
disinfection process and also feel taken care of while putting so much
effort into helping others.
Mastercard. „E-business vs. lockdown” is an educational and
acceleration program for Poland’s SMEs, which aims at supporting their
digital transformation. The program, worth USD 200,000 is designed to
reach thousands of Polish entrepreneurs across 2021. KiedyDoSklepu.pl
(WhenToShop.pl) is an online tool, which helps consumers determine the
expected traffic in nearby grocery stores of all sizes, at different times of
the day and week. As a result, they can choose to go shopping at a time,
when the traffic is lower. The Polish Tourist Organization was granted
access to the analytical platform Mastercard "Tourism Insights". It will
help the Polish Tourist Organization in planning activities aimed at reattracting foreign visitors to Poland. In cooperation with Polish Economic
Institute, we prepared a report aimed at showing how the shopping
changes forced by the pandemic affected the financial situation of Poles.
To do so, we developed the consumption basket, based on Mastercard
estimates and expenditure data.

McCormick Polska together with the Polish Foodbank is running the
program kulinarnie-mocni which is developed to support families with
less means to still cook a healthy and tasty meal (see also:
https://bankizywnosci.pl/kulinarnie-mocni/ ). Next to that, they are
giving the foodbanks regular donations in the form of products. In
February they provided them with products with a production value of
over 100.000 $.
McDonald’s has long strived to feed and serve its communities. In this
trying times, that hasn’t changed. In March 2020 some McDonald’s
restaurants in Poland began making Power Packs – free meals for health
care workers and people on the front lines of the fight against COVID-19.
McDonald’s was a strategic partner of the #WzwamyPosiłki campaign. As
a part of the campaign and in cooperation with partners, employees of
selected hospitals received free meals – McZestawy Mocy (Power Packs)
- which helped keep up energy levels for action. Thanks to the
commitment of the company's franchise and corporate restaurants, over
81,000 hot meals from 100 restaurants have been delivered to over 50
health facilities across the country. They were delivered every day,
wherever they were needed, via safe, contactless delivery. Many meals
also came with messages handwritten by McDonald’s crew employees.
MetLife, as part of MetLife Foundation global response to COVID-19 in
support of communities impacted by the pandemic, has donated 35 000
USD to an Intervention Fund of the Great Orchestra of Christmas Charity,
which was established to help hospitals and medical facilities save the
lives and health of people infected with coronavirus. Together with 17
other insurance companies, MetLife funded an additional call center for
the Chief Sanitary Inspectorate (GIS). The campaign was coordinated by
the Polish Chamber of Insurance (PIU). The value of MetLife’s support –
60 000 USD. MetLife committed 8 000 USD to the Powisle Community
Foundation, which assists families affected by the pandemic.
Microsoft launched a website: ZdalnaNauka dedicated to remote
education. Content includes instructions, online courses/webinars, etc.
Microsoft reminds that Office365 EDU is a free-of-charge solution for
educational sector. Microsoft also has a free-of-charge software offer
for NGOs. Microsoft provides six-month free-of-charge version of
Microsoft Teams - a tool for remote work (together with whole Office365
E1 package) for business.

In 2020, Mondelēz Internationalin Poland has dedicated over 1 700 000
PLN for financial and in-kind support to health care, relief organizations
and NGOs. The company donated 150 000 PLN for WOSP Coronavirus
Relief Fund organized by The Great Orchestra of Christmas Charity to
purchase the necessary equipment to fight COVID-19. Mondelez in Poland
was also concerned about those most touched by the isolation. Therefore
6 tons of the company’ products were delivered to the Polish Red Cross
for special Easter packages for 16 400 elderly living alone and social
assistance homes. The company also continuously supports Federation
of Polish Food Banks with 106 tons of products donated in 2020. What is
special at Mondelez is the extraordinary commitment of employees who
have organized many bottom up charitable activities in the pandemic
year, such as: the virtual auction of handmade sheep in masks to collect
money for NGOs fighting COVID-19, or virtual competency-based
volunteering for seniors, representants of NGOs and students. Across all
our locations in Poland incl. 7 plants and RDQ Center, Mondelēz has
organized charity collections of school equipment for the kids in need,
and made Christmas wishes come true for the kids from the local
community center.
Motorola Solutions Polska employees have replied to pupils' needs and
provide online education support for eight children from the Family
Orphanage in Krakow (aged 10-15). Volunteers help children with their
daily homework. Lessons last up to 45 minutes and are adjusted to the
school lesson plans. Kids were equipped by Motorola Solutions with web
cameras and headsets. Motorola Solutions donated 73 sets two-way
radios to the hospital that responds to one of the isolators in Krakow, to
ensure a communication system between medical staff and patients. The
company also provided letter envelopes and 1000 printer paper
packages. The medical crew in three hospitals receives deliveries of fresh
fruits. The Polish team has engaged in sewing protective masks for
hospitals, hospices, and other places where they are essential on a daily
basis and gathered money for safety glasses. They are producing
protective face shields using their private 3D printers.
MSD focuses on several key areas, such as ensuring the continuity of
supply and the availability of drugs and vaccines to patients and
customers, protecting the safety of its employees and their families, the
contribution of the company's scientific knowledge to the development
of effective methods of combating SARS-CoV-2, and supporting health
care and our communities. In 2020, MSD Poland allocated grants to nongovernmental organizations and foundations organizing purchasing
personal protective equipment and disinfectants for healthcare centers
and supporting various aid initiatives through industry organizations
such as Infarma. MSD employees with medical sciences education take
advantage within working hours of the volunteering program in health
care facilities and laboratories dealing with the diagnosis and treatment
of Covid-19. As part of its educational mission, MSD is also a partner of a
series of webinars with experts who provide practical guidance for
doctors, nurses and parents on immunization of children and adults.

Multi Poland shared their parking lot for doctors from Copernicus
Hospital in Gdańsk, due to hospital development works on their parking.
They also delivered 2450 medical masks and 400 face shields for
Copernicus Hospital’s medical personnel.

NCR focused on ensuring uninterrupted availability of NCR’s ATMs,
Points of Sales, and Self Checkouts is key for providing both cash and
retail supplies to the society. Numerous actions were taken to make sure
that equipment serviced or operated by NCR works without interruptions.
The Novartis Group is allocating donations worth PLN 2,000,000 to fight
the pandemic in Poland. The company established cooperation with
Warsaw Genomics, donating PLN 1,000,000 to carry out SARS-CoV-2 tests
for public hospitals fighting coronavirus. The second part of the
assistance is a financial donation of PLN 1,000,000 to the National
Institute of Public Health, which will make the necessary, urgent
purchases for infectious hospitals whom are fighting for the life and
health of their patients infected with the coronavirus. At the beginning of
March, the global branch of Novartis launched the Novartis COVID-19
Fund in the amount of USD 20 million, which enables support for local
public health initiatives in the fight against the pandemic. Poland under
the project received financial donations totaling PLN 2,000,000. During
the COVID-19 pandemic, the Novartis Group is launching a number of
activities related to the verification of drug activity from the company's
portfolio in minimizing the effects of the coronavirus. These activities are
not only global efforts in the area of R&D but also a management
strategy for one of the largest Novartis production factories in Europe,
which operates in Stryków, to secure the needs of Polish patients.
Orange Polska offered free additional data allowance, promotional
terms, and conditions of contracts, and possibility of handling things
online. It launched special offers for teachers, schoolchildren, and
students. Orange Flex allowed them to use the Internet for two months
for PLN 1 a month, schoolchildren received an Edu Pass, i.e. free data
transfer to the most popular educational websites, and students were
granted free data allowance (100GB for 180 days). Orange Foundation
prepared for the local communities a special edition of the small grant
competition to help them financially and organizationally implement over
80 projects for 15 thousand people affected by the pandemic. Orange also
financially supported the Polish Association of Suicidology (webinars for
over 8k participants), the Children’s Helpline – 116 000 – of the
Empowering Children Foundation (FDDS), and launched additional
helplines for the Find Help Foundation and Sławek Foundation. The
company allocated PLN 1 million for additional bonuses for employees
who were involved in activities related to counteracting the effects of the
pandemic.
The team at Pega Poland was quick to engage in the fight against Covid
and have focused their support on medical personnel and patients. As a
company, we signed up to two initiatives. Fruit previously delivered to
our office is now redirected to a restaurant that makes salads and
smoothies, which are then delivered to healthcare personnel and
patients of one of Kraków’s hospitals. The estimated value of this
contribution is 60k PLN. We have also co-sponsored the #TaxiDlaZdrowia
initiative with a 2k PLN donation, whereby medical personnel are offered
free rides to and from work, to avoid the risks of using public transport.
Our employees personally undertook to sew protective masks, valued at
10k PLN, for medical personnel and a team of 14 printed protective face
shields on their personal 3D printers. The shields, valued at 10k PLN,
were sent to nine hospitals or clinics in Kraków and three other towns.

PepsiCo Poland responded to the Covid-19 pandemic by providing
community support to those in need. In April 2020, the company
implemented the PepsiCo Poland’s Assistance Program to support local
communities, covering mainly medical staff, seniors, and the foodservice
industry. Across Poland, hospitals and other medical facilities received
food and beverages, and the foodservice partners received free
beverages worth of over PLN 400,000 which they could offer as freebies
with takeaway orders. The second stage of the program started in May
and was based on three pillars. The first was a contribution of US
$200,000 by the PepsiCo Foundation to the WOŚP Foundation. The Polish
PepsiCo employees contributed, with personal donations additionally
doubled by the PepsiCo Foundation; the additional amount raised was
PLN 95,000. The second pillar covered the provision of 48,000 hot meals
to medical staff and senior citizens. The third pillar included the donation
of free beverage bottles to the foodservice partners. In 2020 PepsiCo
donated over 1MM beverage drinks to the foodservice partners. The total
value of support provided by PepsiCo in Poland during 2020 amounted to
approx. PLN 6,6 MM.
Perła – Browary Lubelskie S.A. is a company with strong local roots.
From the very outbreak of the pandemic, we have taken intense
measures to help the residents of the Lubelskie region. Our first initiative
was to purchase an ambulance for the hospital in Puławy which, at the
beginning of the epidemic, was the center for battling coronavirus in our
part of the country. Perła-owned restaurants delivered meals to the
medical staff. Voluntary blood donors and volunteers received 500
packages – thank you gifts from Perła to honor their selfless fight
against the virus. During the pandemic, we have held two initiatives to
provide assistance to senior citizens and people in need whom Caritas
Lublin cares for. We have also helped our partners, owners of
restaurants and bars, by reimbursing them for barrels of Perła beer that
they could not sell due to the lockdown. In April 2021 our brewery bought
two premium-class respirators that were donated to hospitals in Lublin
and Hrubieszów. So far Perła has contributed in total nearly PLN 1.9
million to battle coronavirus, including PLN 500,000 spent on medical
equipment.
Pfizer Poland decided to spend 1 million PLN on fighting the coronavirus.
The help is directed towards the medical personnel, who are at the front
line of the fight against the virus. This support includes an in-kind
donation in the form of personal protective equipment to hospitals that
will be able to benefit doctors and medical staff. Pfizer has also joined a
great initiative organized by Warsaw Genomics - a Coalition of companies
supporting the fight against the coronavirus, in which the company also
provided funding for the purchase of reliable diagnostic tests for
hospitals, facilities and medical staff.
Philip Morris Polska has spent PLN 4 million on the fight against SARSCoV-2. The amount will go to the Polish health service directly and
through NGOs that conduct collections for medical personnel and medical
facilities throughout Poland. Polish hospitals will receive modern,
automated medical equipment and precise genetic tests for the presence
of coronavirus. Philip Morris Polska is using part of its production line in
Krakow’s factory to make disinfectants, which will eventually be donated
to health care facilities.

Philips Polska supported fight against COVID-19 by donating 25 portable
ultrasound sets to the Great Orchestra of Christmas (WOŚP) charity
organization to equip the hospitals that are dedicated to treat
coronavirus patients in Poland.
In early 2020, in PM Group we put in place a multi-disciplinary, COVID-19
Response Group (CRG) to monitor and manage our response across our
locations. The goal of the CRG is to ensure both the health and safety of
our people and business continuity for our clients. Technology has been
key to managing our response. Early in 2020, we brought forward a
number of digital initiatives ensuring our people stay connected and fully
supported. In 2020 we had the highest ever level of employee fundraising
and community support. In Poland, we donated IT equipment to schools
to help children learning from home and supported the inhabitants of the
two houses that offer shelter and help to children and single mothers in
need. We provided both financial and material support. To our employees
we provided communications and work from home support – ergonomic
equipment and laptops; flexible working to support changing childcare
and other requirements.
PKP Energetyka has provided 75 computers to the Polish sanitary
services (GIS) to support them in the fight against the COVID-19
pandemic; Approx. 6,000 seniors - retirees, received packages from PKP
Energetyka containing a guide on how to protect themselves against
COVID-19 infection together with a set of protective masks; PKP
Energetyka, acting as an investor on many construction sites, supported
its subcontractors in ensuring proper working conditions for their
employees during the pandemic. The company shared its procedures,
knowledge and provided protective measures to prevent COVID-19
infection on construction sites. Moreover, PKP Energetyka, made
available its work procedures in pandemic conditions and
recommendations for protecting employees against COVID-19 infection to
other companies from the entire industry as part of sharing its knowhow. PKP Energetyka donated new computers to 500 children in need for
online learning during the pandemic through its own Dobra Energia
foundation. Internet access and technical support were also provided to
all in need.
Procter & Gamble is joining hands with their partner- Polish Red Cross to help medical institutions and families in need by supplying their
products. Brands such as Ariel, Head & Shoulders, Blend-A-Med, Oral B,
Pampers, and Always are donating 300 000 PLN of products as they can
play an important role in maintaining healthy habits and a healthy home
environment.

In the first weeks of the pandemic, PwC Tax and Legal experts ran a free,
24-hour helpline where they answered questions from entrepreneurs
about COVID-19 in such areas as: tax, legal and business consequences of
lockdown or restricting business activity. During the month of the
helpline’s operation, experts answered questions asked by about 200
entrepreneurs. In order to meet the “new” expectations of entrepreneurs,
PwC broadly supported them by suggesting a number of solutions to
significantly reduce the tax burden and improve liquidity. By submitting
applications prepared by our Tax Proceedings Team, dozens of our
clients were granted: accelerated VAT refunds totaling over PLN 255 M;
reduction of PIT and CIT advances for a total amount of almost PLN 10 M;
extension of tax payment deadlines amounting to a total of PLN 20 M.
PwC donated PLN 300,000 for the purchase of specialist equipment and
protection measures for hospitals in Krakow and Warsaw. The funds
were used, among other things, for the purchase of an intelligent Maquet
Servo ventilator for the University Specialist Hospital in Krakow and for
the purchase of personal protective equipment for the University Clinical
Centre of the Medical University of Warsaw (UCK WUM). As part of the
‘Test & Support’ programme run by Diagnostyka Group medical
laboratories, we provided financial assistance to conduct 4,000 tests on
healthcare employees.
Polskie Zakłady Lotnicze Mielec donate to fight coronavirus epidemic:
Local Hospital in Mielec, 1400 face masks (delivered), 100 liters of
disinfection liquid face shields (delivery in progress) - PLN 10 thousand,
USD 2,7 thousand Local Mielec Emergency Medical Service – financial
support for the purchase of the ambulance disinfection device PLN 13
thousand USD 3.6 thousand, (full amount for the device is PLN 25
thousand) PZL will ensure timely payments to small and medium
suppliers and will shorten payment terms to support small and medium
suppliers maintain liquidity.
Roche has initiated several projects that will support the economic
environment during the COVID-19 pandemic. A lot of attention was paid to
help hospitals with the support of both personal protective equipment
and the implementation of IT solutions, along with providing the
necessary equipment for more than 20 centers. Thanks to a
comprehensive approach, assistance was provided to patient
organizations by providing them with IT equipment, and by organizing the
necessary training to work remotely. A project was also initiated to
support regular Suppliers who were in a difficult financial situation as a
result of the pandemic (limiting or even inhibiting their services). Feeling
social responsibility and implementing a partnership approach to our
Suppliers, a decision was made to temporarily introduce special terms of
cooperation, including payment terms. We hope that thanks to these
activities, returning to normalcy will be easier for everyone, and the
company will be able to continue working with its regular suppliers.

Rodowita z Roztocza mineral water has donated water to all hospitals in
the Lubelskie region (where the bottling plant is located) that have been
set up to treat patients with COVID-19.

Sabre Polska. In 2020, we joined several activities to support the fight
against the COVID-19 pandemic in Poland. We also helped those in need
at that time: We supported the campaign “Przyłbica dla medyka”
providing the necessary resources for the production of visors for
medics. We supported the action “Dajże kompa” organized by Hakersi: we
donated 600 monitors for children to facilitate remote learning. For the
first time, we organized a remote edition of our Give Together campaign.
Sabre Polska team members collected a total of over PLN 24,000 in 21
actions. Thanks to this, we supported 12 organizations.
While working on a new vaccine, Sanofi is looking for possible solutions
to fight the coronavirus, based on existing therapies in their portfolio. A
clinical program initiated in cooperation with Regeneron evaluates
therapies approved for the treatment of rheumatoid arthritis as an
option for the treatment of patients hospitalized with severe COVID-19.
Sanofi is working to maintain stocks of all drugs and vaccines that are
key to patients with other illnesses and clinical trials. At the local level,
they cooperate with the Polish Red Cross, Polish Federation of Hospitals
and supports patient organizations such as the Polish Diabetic
Association. In addition, they organize a series of educational webinars
for doctors and patients with chronic diseases.
Santander Bank Polska. In response to the situation related to the
epidemiological threat and the needs reported by the Polish health
service, Santander will donate PLN 2 million for the purchase of
necessary medical equipment to eight Polish hospitals. The bank also
announced that it would double the amount raised in the charity
fundraising launched by the Santander Bank Polska Foundation.
Squire Patton Boggs has launched the Coronavirus Resource Hub where
it provides guidance on key legal issues for businesses to consider,
together with some practical steps for them to take. The Firm has also
introduced a complimentary COVID-19 Contingency Risk Assessment
Online Tool which enables companies to self-assess their contingency
arrangements and receive a contingency planning template.
TVN Discovery Group donated PLN 22.2m (appx. $6m) to help fight the
Covid-19 pandemic in Poland. The TVN Foundation donated PLN 1m to
Warsaw Genomics and PLN 100K to the Children’s Memorial Health
Institute for the purchase of coronavirus tests and personal protective
equipment. Nearly PLN 5m was raised in a live concert #FORHEROES and
transferred to 55 hospitals and other medical facilities. Over 1000 SMEs
were able to advertise themselves across our TV networks and platforms
for a token payment of PLN 1. We also provided hunger relief with over
117,000 hot meals from 180 restaurants distributed to those in extreme
poverty. With free access to TVN24, the general public could stay
informed on the pandemic, with a huge part of our airtime dedicated to
debunking COVID fake news and practical tips on infection prevention. All
government & social information campaigns were aired across our
networks free of charge (AVE: PLN 5.6 m). TVN’s talents took part in the
Polish #stayhome campaign and our educational show Korki.TV helped
students prepare for their matriculation exam. Player’s subscription fee
was cut by 50% to provide entertainment while in isolation.

Since the beginning of the coronavirus pandemic, Uber has focused on
supporting communities. The company executed various initiatives aimed
at people in need and most vulnerable to the effects of the pandemic:
10,000 free rides vouchers to healthcare workers and deploying - Uber
Medics; Delivery support of over 1000 3D printed visors as part of the
"Materials for Medics" program; Contribution to the #WzywamyPosiłki
program, in which almost 70 000 free meals were delivered to healthcare
workers; More than 3000 trips vouchers to volunteers of various NGOs,
including WOŚP, Caritas and Women's Rights Center; 10 000 free rides
vouchers for vulnerable people to vaccination centers; Cooperation with
trusted NGOs like Caritas, University of the Third Age and Little; Brothers
of Poor to raise awareness about safe traveling to vaccination centers
and free rides donation; Enabling 375 rides to the volunteers of Wolne
Miejsce Foundation who delivered free meals to those in need during
Easter.
Unum Życie and the Unum Foundation responded to the needs arising
from the pandemic with many social activities: PLN 50,000 donated to
equip the MSWiA Hospital in Warsaw with bodyplethysmographs in joint
initiative with Axa, Generali and Nationale-Nederlanden; 1,261 kg of food
collected and a total of PLN 20,000 donated to the SOS Food Bank in
Warsaw; In the initiative "We help together" PLN 25,000 allocated to
support volunteers in the purchase of protective and disinfecting
materials for 12 hospitals in Poland; In the "We help seniors together with
IKANO Bank" campaign, we helped over 300 seniors by providing them
with the most necessary things and funding 1000 meals; 363 Unum
volunteers got involved in the "Volunteer Day" helping in 11 facilities as
well as people and pets in need; PLN 13,000 donated for the treatment of
children from the Przyladek Nadziei pediatric oncology clinic in Wrocław;
They also co-financed the work of 100 telephone consultants at the 24/7
helpline of the Chief Sanitary Inspectorate together with: Allianz, Aviva,
Axa, Compensa, Credit Agricole Ubezpieczenia, Ergo Hestia, Generali,
Interrisk, MetLife, PKO Ubezpieczenia, PZU Group, Saltus, TUW TUW,
Uniqa , Unum, Vienna Life, Warta and Wiener.
Standing by one its core value ‘CARE’, since the start of pandemic UPC
team has stepped up and acted with care to keep our customers and
employees safe, ensuring they stay connected, entertained, and
productive. UPC started special #actingwithcare program, dedicated to
customers and employees, consisting of a number of social programs
addressed to various stakeholders including among others: free coding
lessons for thousands of kids, free broadband internet for teachers and
medics, essential internet for equal chances for large disadvantaged
families and Think Big, supporting innovative entrepreneurs. An overall
worth of the support amounted over 6 million PLN. We believe we have a
role to play in supporting digital journeys of small businesses and help
them to increase their capabilities in the digital world.
Vertex Pharmaceuticals has awarded the MATIO Foundation a grant of
over PLN 220,000 for the purchase of personal protective equipment for
patients suffering from cystic fibrosis - a group particularly vulnerable to
respiratory tract infections. Vertex is engaged in combating the COViD-19
epidemic around the world. The Vertex Foundation has committed USD 5
million to support on-the-ground COVID-19 pandemic response efforts in
our local communities, focused on essential health care and health
supplies and providing support for vulnerable populations.

Visa is committed to support consumers, SMBs, and communities going
digital as digital payments keep money moving and businesses selling
during the pandemic. Our goal is to reinforce particularly the SMBs run by
underrepresented communities through our grants and digitalenablement programs. The cap for Visa contactless transactions in
Poland has increased to PLN 100 as touch-free payments are now a
necessity for both consumers and retailers. Poland is among global
leaders in contactless penetration but even though the share of such Visa
transactions increased further by 5% in Dec 2020 (Y/Y). They signed an
agreement with the Ministry of Finance and other industry players to
extend the Cashless Poland Foundation initiative till 2025. SMBs in
Poland will continue to benefit from digital payments acceptance free of
charge for the first 12 months. We are also a partner of the E-Business
Women Foundation the empowers female entrepreneurs.
Wagony Świdnica regularly supports the care centers for children and
young people with special needs (especially those who are orphaned or
abandoned). From March 2020 untill today they have provided the care
centres with the personal protective equipment (masks, gloves, aprons),
contactless disinfectant dispensers, disinfection liquids, air ozonators
and antibacterial lamps. Estimated value of this support is: PLN 20.000.
Centres supported: Zespół Placówek Wychowawczo - Oświatowych (Dom
Dziecka) w Świdnicy, Powiatowe Centrum Pomocy Rodzinie w Świdnicy,
Warsztat Terapii Zajęciowej w Mokrzeszowie, Środowiskowy Dom
Pomocy „TĘCZA” w Świdnicy.
Wardyński & Partners, AgainstCovid.law – our website, launched in midApril 2020, covers legal aspects of doing business in Poland during the
pandemic. We have collected over 150 accessible and practical FAQs,
dozens of articles from our blogs In Principle and HRlaw.pl, and a few
webinars. Gazeta Wyborcza’s action “Lawyers for readers” – The firm’s
lawyers joint the action to answer readers’ questions regarding i.e. state
aid, social insurance, employment, tax issues when doing business during
the pandemic. Hotline for the French-Polish Chamber of Commerce
member firms – The firm’s lawyers joint the action to support
entrepreneurs who needed to clarify specific aspects of Anti-Crisis
Shields. World Services Group Global COVID-19 Legal Task Force – COVID19 resource center for the latest global legal news and analysis on the
many conditions facing businesses during this critical and changing time.
Lex Mundi’s COVID-19 Government Support Measures provides a
multijurisdictional summary of the different relief measures
implemented in 104 jurisdictions.
During the pandemic, Whirlpool focused mainly on material support for
facilities being on the front lines of the fight against Covid-19. The
company supported hospitals, ambulance stations, as well as fire
brigades, mainly in the regions where the company has its offices, i.e. in
the Dolnośląskie and Łódzkie voivodeships. The assistance provided is
mainly household appliances from the so-called PRO line, designed to
operate 24/7. The company also supported facilities and institutions with
which it has been cooperating for many years, and which, due to the
pandemic, had difficult access to funds and the necessary interior
equipment. (Estimated value: 100,000 PLN)

In 2020, Żabka donated over PLN 11m to help fight the COVID-19 pandemic
in Poland, supporting over 200 medical institutions and ensuring the
safety of employees and customers. An amount of PLN 4.5m was donated
for the purchase of diagnostic equipment, which was distributed to
medical institutions through the Central Sanitary and Antepidemic
Reserve Base. Tests for SARS-Cov-2 were purchased for PLN 2m, and
hospitals could use them free of charge. They also received 500 thousand
medical masks and in-kind help as a donation. As part of the "You
exchange, we double! Together We Help Hospitals" mobile application
enabled the exchange of loyalty points for charitable bricks, transferring
in total PLN 3m to 16 hospitals. Żabka has also joined the group of
development partners of the WsparcieDlaSzpitala.pl system connecting
donors with hospitals in need. Caring for the health of employees and
their families, in 2020 Żabka performed over 20 thousand antigen tests
and 3 thousand molecular tests among them, as well as donated to
franchisees sanitary and personal protection materials (128m gloves, 27
thousand visors, 470 thousand disinfectant liquids, 4.7m disposable
masks).

